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CrabPlace.com and PMG, Inc
Increasing Traffic and Sales (April 2009 to May 2009)
____________________________________
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CrabPlace.com was founded in 1997 in Crisfield, Maryland, America’s Seafood Capital. The operation began small, selling and shipping fresh Maryland crab caught daily by local watermen, but grew quickly. CrabPlace.com’s unique packing and delivery process kept crabs at their absolute freshest for delivery, and helped expand a satisfied customer base, resulting in a 2001 win of the SBA Maryland Entrepreneurial Success of the Year Award. CrabPlace.com is still selling the freshest crab on the market from dock to doorstep, in addition to a full range of other high quality seafood items. 
CrabPlace.com wanted to enhance their growing success, and engaged the services of Paulson Management Group (PMG) to increase traffic and sales in the Google Paid Search ad engine, and optimize the campaign for peak performance. CrabPlace.com implemented a 10% off Mother’s Day coupon in April through May of 2009, and PMG began [image: image1.png]


promoting the 10% coupon in paid search. May showed a 552% increase in impressions over the previous month greatly enhancing the brand exposure through Google’s search and content networks, and a 69% increase in clicks and traffic to the website. The total campaign cost increased from April 2009 to May 2009 with ads targeted to top page position using qualifying ad copy that included the coupon offer and conversions increased by 111% with total sales increasing by 133%.

Testimonial from Greg Cain President of CrabPlace.com
Heather’s team is very thorough in regards to ppc. I’ve been running my e-commerce company for over 12 years and her advanced knowledge of the ppc industry was very impressive to me. She jumped right on my campaign and was very timely with requests along the way. She’s great to work with.
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Paulson Management Group, Inc

Google Paid Search Goal sets 
· Implement Mothers Day 10% off coupon in Google ads
· Increase traffic and overall brand exposure through Google
· Grow the number of sales and conversions through Google ads
· Control the cost by qualifying the traffic before they click
PMG Strategies Implemented for Optimization

· Open branded terms with coupon offer to Google content network 

· Qualify traffic with price points of product in ad

· Re segment and cluster terms at a categorical level

· Increase long tail terms and include negative terms to ad Groups
· Increase budget and spend and position ad in top 3 placements

Results of Strategy and Campaign Optimization
· 552% increase in impressions 
· 69% increase in clicks and traffic to the website 
· Conversions increased by 111%
· Total sales increasing by 133%.

Join us……
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Contact our Boulder Office
Office: 800-384-7760
email:Info@PaulsonManagementGroup.com
_____________________________
www.PaulsonManagementGroup.com
Blog: www.PaulsonManagementGroup.com/blog
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